MarketingExperimenis.com

2007 MEC Merchandising Calendar Legend

I 2005 Marketing Blueprint Step - This symbol indicates an important marketing step as outlined in the MEC 2005 Marketing
Blueprint. You can view the blueprint in its entirety here: http://www.marketingexperiments.com/marketing_plan.cfm

[i:[» Related MEC Research Brief to Review — This symbol indicates a comprehensive research brief that MEC has prepared that
corresponds with one or more of the steps in the Marketing Blueprint. These briefs may be used as you review your current website

4 Important Holiday — This symbol, combined with ‘red’ text indicates a major U.S., Canadian or U.K. holiday.

E< ] Holiday Related Activity — This symbol indicates a suggested marketing activity that is related to major holiday.
# Search or Pay-Per-Click Related Activity — This symbol indicates a suggested search or pay-per-click marketing related activity.

Top Shopping Day - This symbol indicates that in 2003 this day was one of the top 10 shopping days, as reported by the
International Council of Shopping Centers.

Special Holiday Related Email — This symbol suggests the time and theme for a special holiday related email.



http://www.marketingexperiments.com/marketing_plan.cfm
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http://www.marketingexperiments.com/improving-website-conversion/landing-pages.html
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http://www.marketingexperiments.com/improving-website-conversion/transparent-marketing.html
http://www.marketingexperiments.com/improving-website-conversion/long-copy-short-copy.html
http://www.marketingexperiments.com/improving-website-conversion/web-metrics-pt-2-research.html
http://www.marketingexperiments.com/improving-website-conversion/web-metrics-tested-pt1-research.html
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http://www.marketingexperiments.com/improving-website-conversion/order-process-tested-research.html
http://www.marketingexperiments.com/improving-website-conversion/abandoned-order-recovery.html
http://www.marketingexperiments.com/improving-website-conversion/configurator.html
http://www.marketingexperiments.com/email-marketing-strategy/email-capture-tested.html
http://www.marketingexperiments.com/email-marketing-strategy/email-capture-popups-research.html
http://www.marketingexperiments.com/improving-website-conversion/offer-pricing.html
http://www.marketingexperiments.com/improving-website-conversion/subscription-revenue.html
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http://www.marketingexperiments.com/ppc-seo-optimization/comparison-search-engines-tested-research.html
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http://www.marketingexperiments.com/ppc-seo-optimization/overture-tested-research.html
http://www.marketingexperiments.com/ppc-seo-optimization/avoiding-unprofitable-ppc-campaigns-tested.html
http://www.marketingexperiments.com/ppc-seo-optimization/google-adwords-select-research.html
http://www.marketingexperiments.com/ppc-seo-optimization/small-ppc-engines.html
http://www.marketingexperiments.com/ppc-seo-optimization/natural-search-engines.html
http://www.marketingexperiments.com/ppc-seo-optimization/google-pagerank-tested-research.html
http://www.marketingexperiments.com/ppc-seo-optimization/dynamic-web-pages-tested.html
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http://www.marketingexperiments.com/ppc-seo-optimization/linking-strategies-tested.html
http://www.marketingexperiments.com/improving-website-conversion/customer-ratings.html
http://www.marketingexperiments.com/improving-website-conversion/website-awards.html
http://www.marketingexperiments.com/email-marketing-strategy/effective-email-campaigns.html
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http://www.marketingexperiments.com/online-marketplace/ebay-basics-tested.html
http://www.marketingexperiments.com/online-marketplace/yahoo-stores.html
http://www.marketingexperiments.com/online-marketplace/amazon-ols-stores-tested.html
http://www.marketingexperiments.com/improving-website-conversion/affiliate-marketing.html
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