SEO Landing Pages

How we achieved 548% more conversions without
damaging organic traffic

Landing page optimization and search engine optimization a
two completely different entities. While optimizing to convinc
a human to take an actiogsuch as buy, or fill out a lead forgn
can clearly increase your conversionsnay have an adverse
affect on your SERP ranking. In this Web clinic transcript, Dr
Flint McGlaughlin teaches how to address this problem in the
most profitable way possible.
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Dr. Flint McGlaughlin Good afternoon! It's hard to believe, but we're at it again
Writer with research from another case study. The topic is SEO landing pages, how we
achieved a 548% gain without damaging organic rankings. Tichéna@ again, I'm
approached by marketers who are struggling with the concept of optimizing the
conversion rate of their key pages without damaging the organic search ranking.
Technical Production We're going to be talking about that in some depth. We're going to show y®u th

Paul Cheney

Luke Thorpe case study that kind of represents how we grapple with it. And, if you want to

Brad Bortone comment back and forth to us, you can use this hashtag #webclinic.

Austin McCraw

Steven Beger And, I'm joined today by \A]ohn Powel!, who is a Research Manager. He's been on

Jessica McGraw several of these callsbeferz | yR |t a2 oe ! I Ny w2aSyuKIFtd
these labs, conducting research for many years, and now is the PresidEémbadiht

Contributors Projects and is an expert on the subject and can handle someetideper

Bob Kemper questions that you may want to drive that in from the audience.

Beth Caudell

Daniel Burstein If you are an expert in SEO, then this clinic is not going to shock you, the latest new

tactic that we discovered in our research. That's not what this is about. If you have a
lot of expertise in that area, the only value derived from this clinic is that we're going
to show you how we had to dance through and around the perimeters of a good
search ranking to try and achieve a gain without losing that ranking. And, we do not
have allof the answers. We do not have all of the answers, number one because the
game changes regularly. | have seen Aaron, who works in this field, frustrated day
after day as the rules change at Google and within other engines. But, what we have
been able b do over and over then is produce a significant conversion lift without
damaging the SEO rankings. We have to do it with carts. We havetode itin e
commerce. We have to do it in subscription. And, | am going to share a case study
with you now that vill be the foundation of what we want to teach you. As you see
this study unfold, bear in mind also that we're going to be ending this session with a
whole group of pages submitted by our audience, doing live optimization and
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discussing the implicationsoim an SEO standpoint.

Background and Test Design

L Experiment IDREGonline SEO landing page test
Location:MarketingExperiments Research Library
Test Protocol NumberTRB055

Research Notes:
BackgroundWellknown news publication offering home delivery services via online

registration
Goal:To increase the amount of home delivery subscriptions

Primary research questionivhich page/process will generate the most subscriptions?

Test DesignWhich page/pocess will generate the most subscriptions

Dr. Flint McGlaughlinThis is Test Protocol 3055. It is a technology and media company specializing in
online registrations and event management. The goal was to increase the amount of leads generated
online. I'm sure many of us have the same goal. And, if you're in B2C, and perhaps you're on the e
commerce side or some other version of B2C, stand by because these principles are transferrable and
will still apply to you. But, for those of you in B2B, pattidy B2C or B2B lead generation, you'll find

this case study very germane.
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Control

SEO Landing Page reerEE—

active NETWORK Try RegOnline

Home See & Try Pricing Resources Hotel Sourcing

Industry Leading Online
Registration Forms —

Industry-Leading Online Registration Forms Why do 10,000 Event Planners
for Meeting and Event Planners Choose RegOnline?

/

er in online event management software for

RegOnline is the industry
nt pro

ReqOnline's It's the easiest--yet most robust--event planning
it it software around. Try it yourself with your own
r 8 million people for over 140,000 events world- event in just minutes

meeting ar Is. Since it onin 199

software has registere
wide

. - Set Up Your Free Access!
RegOnline is globally recognized as the industry-leading online event

e that provides event planne: d orga vith total

To access the RegOniine event software enter your

data management, control and insight over every aspect of their events and first name
attendees

organization & | email address
RegOnline is a flexible, affordable, online event registration software and

Select | your [:x.| for your event fees,

all types and sizes

management solution for organiz

your | phone numbe for account support, and an

associations

s software is used by corporations, universities
rnment organizations, indef
gs, trade shows, class

estimated number of annual event registrants

planners, and more, for co
egistration and other event managem

Starting Today You Can...

v Launch custo

When you dlick “Try RegOnline” you'll be taken to cur secure server to
ame and pa:

v/ Decrease your \ reate yo

Safeguarding your nal infor

v/ Automate email communication

v/ Create and store accurate, reliable reports

Dr. Flint McGlaughlinWhat you're going to look at now is the original landing page. It'sseB€ltive.

It was designed to help them maintain higdnkings, and you can see the brand, the organization. They
were gracious enough to allow us to use this case study from our research in this clinic, and we're very
thankful for that. And, pay close attention to the layout of the page. Look at the hgadf®r those of

you with SEO background, think about what there might be on this page that helps it with its rakings.
And, then let's go forward and look at the second part of this process.
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Control (Step 2)

SEO Landing Page

S-t e p 2 1-888-351-9948 | RegOnline Blog | Contact Us | Sign In
active NETWoRK
Home See &Tl’\lI Pricing Clients Hotel sourcing

Great This is, you are almost done
We just need to set up a username and password for you

Username :

Password :
Confirm Password

By checking this box, | agree
to the terms of service

[ Continue to My Account ]

Resources:

@, Help Center
Ericing Sheet
Buyer's Guide
ReqOnline Brochure
Eeatured White Paper

Dr. Flint McGlaughlinHere is step two So, we have two steps that have to be optimized. I'm going to

back up, step one and step two. Now, | want to show you the treatment. A lot of times, | ask the
audience to give me some of the changes they would make. And, what | want to do befgoeang

further is go back to this page and invite you to use Twitter or your Q&A function on the GoToMeeting
console to tell us changes that you might make to improve the performance of this page and be

sensitive to those changes from the standpoint of SEE me get some of your feedback. So, Luke, go
ahead and share that with me. Luke is managing all of this production and there's a lot more to
producing one of thesiVeb clinics than you might know. We'releasing a videwery soon that goes

behind the scenes and shows you the hundreds of hours and all of the people involved in prepping for
something like this. Here we go. Too much friction onftm, says someone. The headline sucks,

says Mark. Lesson, put boxes in the form, say Collin. Change the call to action, Jackson. Poor title, said
someone else. Include keywords in the headers, says Garcia. Less form fields, Kathy. Change the H,
Elzabeth. Why not show a form, says Rob. The CTA. The operative word in today's clinic, the new
YEN]y SGAYy3 @20l o6dzA I NB 2NJ £t SEAO2yY | LIWSHFNE (2 6S adz0
in the headline, says Norma. Too much text, says DomMo offer, says Eddie. And, there is a lot

more of yourthoughts coming in.
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Treatment

Dr. Flint McGlaughlinAlright, let's think about those and then let's look at the treatment that we used.
And, I'll just kind of walk you forward to the revispage. Here is the revised page. This is step one
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